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Instagram
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Understand your brand.



Understand your brand.

Understand your audience.



Understand your brand.

Understand your audience.






Insta Feed.



= Tailor content to your audience
= Combine metrics to track success
= Modify & adjust



Tailor content to your audience
Combine metrics to track success
Modify & adjust

Teasers/Trailers
Product launches
Stop motion



Asics Dojo



vimeo.com/310593021
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@ champssports
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17,750 likes

champssports @asicstigerusa #ThislsMYDOJO
Welcome to the Dojo collection | In stores now.
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Under Armour Lacrosse
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@ ualacrosse

8,464 views

ualacrosse Congratulations @yalelacrosse, our 2018
NCAA Champions. Lacrosse has a new king.
#NCAALAX #TeamUA #MakeNewHistory
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vimeo.com/310604887



Impressions: 18,332
Accounts reached: 13,120
Likes: 498

Video Views: 2,380

instagram.com/p/BthaC9oHBNS8/

UA
EMISSARY
HEAD /

WITH

UNDENIABLE
LITE
HANDLE

Impressions: 19,961
Accounts reached: 15,547
Likes: 466

Video Views: 2,408

instagram.com/p/Bsyf2RiHMLO/

UA Spotlight Cleat

SCORCHED
EARTH.

Impressions: 25,333
Accounts reached: 18,806
Likes: 812

Video Views: 5,584

instagram.com/p/BtCelLwbnJfc/



Stories.



= Discoverability + outbound links
= Algorithm work-around
= 11 communication



Discoverability + outbound links
Algorithm work-around
11 communication

Behind-the-scenes
Takeovers
Telling a story



Asics
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Low content creation
Low viewership
No monetization
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Be consistent.



Be on target.



Stand out.



Q&A



thank you

martin

©2018 The Martin Group. All of the information and ideas contained herein are the intellectual property of The Martin Group and cannot be used without the express written permission of The Martin Group.



