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PLANNING



Let’s Plan For Instagram (or any paid social platform)...

Goals/Objectives Target Audience

Markets to Cover Competitors

Footprint Past Media Results?

Start/End Date Call to Action

Flighting Requirements Budget

Duration/Seasonality



OBJECTIVES



Awareness: Impressions, Engagements 

Consideration: Clicks, Views, App Installs, Video Views, Lead Generation 

Conversion: Conversions, Catalog Sales

Different Funnel Phase = Different Goals



TARGETING & TACTICS







IMPLEMENTATION



Campaign Layout

Campaign:
Ad Objective

Ad Set:
Targeting, Budget 

& Duration

Ad Set:
Targeting, Budget 

& Duration

Ad: Copy & 
Creative

Ad: Copy & 
Creative

Ad: Copy & 
Creative

Ad: Copy & 
Creative





TESTING & OPTIMIZING



It’s Ok to Test & Pivot
▪ Do: Give Ads Manager at least two (2) weeks before adjusting campaign

▪ Do: Test multiple creative & targeting

▪ Do: Be fun and creative!

▪ Don’t: Test two variables at once within the same ad set

▪ Don’t: Lose sight of your KPIs

▪ Don’t: Compare your campaign to someone else’s



POLICIES & RESTRICTIONS



▪ Imagery & creative must be cohesive

▪ 20% text in images rule

▪ Prohibited Content
▪ Tobacco/Prescription drugs/Firearms
▪ Adult content
▪ Ideal body images
▪ Sensational and/or misleading content

▪ Restricted
▪ Political
▪ Alcohol/Gambling
▪ Financial and Insurance products

Follow the Rules



1. Know your audience & goals

2. Start small, be patient

3. Follow the rules (refer to previous slide) 

4. Test! Test! Test!

5. Have fun! 

Key Takeaways
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